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1. Why is this important?

2. Out of a rating of 10, how would you rate your touchpoint plan?
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3. Describe and itemize your client touchpoint plan:

Item Automated/Manual Costs
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4. Describe the best parts of your touchpoint plan:

5. Describe the worst parts of your touchpoint plan:
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6. Design your futre/ideal touchpoint plan:
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7. What are you willing to change in your touchpoint plan? Who does it? By when?

Item to Change How? Who? Target Date



8. How will you stay accountable?

9. Who will help you stay accountable?

10. Any other AHA’s you want to remember?
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90-DAY90-DAYMy
HABIT BUILDER

My 
Relationships

In which area of your Life?
(circle one)

My Job
Personal

Life
My

Business
My

Finances
My

Health

HABIT is:

Successfully build a habit. Failure is part of the process,
but you need to minimize it to less than 15% of the time

by succeeding at least 90 out of 100 days.

Start Day

You did it!
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